
STRONG
HEALTHY

JUST
A Progress Report
for Springfield’s

Cl imate Action & Resi l ience Plan



ABOUT US
City  of  Springf ield hired the PVPC and w e col laborated w ith Ar ise for 

Social  Justice and the Publ ic Health Insti tute of  W M A



Status as of April 2021

“Done” —m ean in g acted upon  but m ay require 
on goin g effort (fun din g, s ta ff etc.)

“In Process”—m ean in g city an d/or collabora tor 
did try/ is  m ak in g an  effort to im plem en t

“No action” —m ean in g s teps  h ave n ot been  
tak en  to s ta rt im plem en tin g

46%

35%

19%



Do you 
Remember 

Seeing/Hearing 
About?

● Mass Save
● Solarize
● New  Sustainabi l i ty Coordinator
● Val leyBike
● Free Electric Bus in Dow ntow n
● New  Bike Lanes
● More Trees/Free Trees
● Benches at Bus Stops
● Ener-G-Save
● Co-op Pow er Community Solar
● Strong, Healthy & Just…





8 STRATEGIC POINTS OF ACTION



MAINTAIN 
WEBSITE

Transparent means to 
engage and communicate 

w ith residents on  SHJ  
Action  & Celebrate Success

BUSINESS
INVOLVEMENT

Form ally Involve  
Business Community  & 
Anchor Insti tutions in  
SHJ  Im plem en tation

WORKFORCE
DEVELOPMENT

Hire Un/under-employed 
Sprin gfield Residents to 

Im plem en t SHJ

COMMUNITY
ENGAGEMENT
Research  & Improve 

Community  Engagement in  
Collaboration  w /  Com m un ity 

Leaders

CONVENE DEPT
HEADS  
oversee 

Implementation

RESEARCH & DEFINE 
IMPLEMENTATION 

Articulate path to 80% reductions by 
2050

PUBLICIZE CITY’S 
WORK FOCUSING ON 

CLIMATE 
VULNERABLE 
POPULATIONS

COMMIT TO 
IMPLEMENT RELATED 
ACTION IN CITY 
PLANS

14 strategies
● 6 “don e”
● 7 “in  process”
● 1 n o action



BREAK DOWN SILOS 
IN CITY GOVT

JOIN MAYOR’S 
NATIONAL CLIMATE 

ACTION AGENDA

RESEARCH & 
IMPROVE 

COMMUNITY 
ENGAGEMENT

EXPAND MEMBERSHIP
OVERSIGHT COMM
STIPEND YOUTH + CBOs



BIKESHARE
ACCESS

Implement BikeShare
Val leyBik e w /  Access Pass

n o/ low  cost

PVTA 
CONCERNS

PVTA Address Riders 
Concerns - Grocery bag 
lim its , Lack  of ben ch es  

a t s tops

COMPLETE
STREETS

PARK ONCE &
WALK

In Metro Ctr/Downtown
FREE BUS IN 
DOWNTOWN 

8 strategies
● 4 “don e” 
● 1 “in  process”
● 3 n o action



PROMOTE
MASS SAVE

Form Partnerships to 
Promote M ass Save No 
Cost HEAs and NO Cost 

Home Improvement

EXPAND HEALTHY 
HOMES

3 strategies 
● 1 “don e”
● 1 “in  process”
● 1 n o action



SUPPORT 
COMMUNITY SHARED 
SOLAR
CO-OP Power

SOLAR
POINT PERSON

ID Solar Point Person in   
City

RESIDENT-LED
CAMPAIGNS

Laun ch  Resident-led Solar 
Energy  Campaign

NC
PARTNERSHIP

Faci l i tate Work ing Group of 
"Solar Ch am pion s" w / NCs -
Prom ote Solar to Residen ts

ADVANCE MICRO-
GRID

PUBLICIZE EXISTING 
SOLAR INCENTIVES 
from MA CEC etc.

FACILITATE WORKING 
GROUP-SOLAR 
CHAMPIONS

11 strategies
● 5 “don e”
● 4 “in  process”
● 2 n o action



TRACK
INSTALLATIONS
Highl ight GI Projects & 
Track  Publ ic & Private 

Instal lations

GI
DESIGN

Develop Springf ield-
speci f ic GI Design  Policy & 

M anual

2 strategies
● 1 “don e”
● 1 “in  process



300 TREES
By 2022, plant 300 Trees per 

Neighborhood on Private
Property = 5,400 Trees  
across  Sprin gfield 's  18 

Neigh borh oods

TREE
CANOPY

Focus Plan tin g  in  
Neighborhoods w /   
greatest r isk , UHI &  
Low est Tree Canopy  

Cover

ANNUAL
TREE PLANTING

Iden tify & Secure 
Sustainable Funding -
An n ual Tree Plan tin g

5,600 TREES
By 2022, Plan t 5,600 Trees  on  

Publ ic Property - by 2060 
Ach ieve 100% Stock in g 
Levels  & h ave Plan ted + 
55,000 Trees  on  Public 

Property

7 strategies
● 7 “don e”



PROPERTY
INSURANCE

City, Businesses, Anchor 
Insti tutions Faci l i tate 

Access to Property  
Insurance for 

Vuln erable Population s

L

3 strategies
● 0 “don e”
● 1 “in  process”
● 2 n o action



BUY
SMART

8.3 Implement Aw areness & 
Info Campaigns to: ‘Buy 
Smart’ , Re-Use, Share, 

Repair

NO PLASTIC
Adopt a plastic bag ban 

and polystyrene ban

ALTERNATIVE
WASTE

Explore Al ternative Waste 
Solutions to Reduce 
Amount of Waste 

Incinerated

FOOD
WASTE

Educate about Food Waste 
and Cl imate Costs-

Encourage Composting & 
Smart Shopping

6 strategies
● 1 “don e”
● 4 “in  process”
● 1 n o action



PROGRESS SUMMARY RECAP

IN PROCESS
19 Strategic Points are currently underw ay

NO ACTION
10 Strategic Points remain

DON25
46 Strategic Points Completed

46%

35%

19%
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